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Harvard Business Review Press. Hardcover. Condition: New. 320 pages. Dimensions: 9.4in. x 6.5in. x
1.3in.Contrived. Disingenuous. Phony. Inauthentic. Do your customers use any of these words to describe what
you sellor how you sell it If so, welcome to the club. Inundated by fakes and sophisticated counterfeits, people
increasingly see the world in terms of real or fake. They would rather buy something real from someone
genuine rather than something fake from some phony. When deciding to buy, consumers judge an oEerings
(and a companys) authenticity as much asif not more thanprice, quality, and availability. In Authenticity, James
H. Gilmore and B. Joseph Pine II argue that to trounce rivals companies must grasp, manage, and excel at
rendering authenticity. Through examples from a wide array of industries as well as government, nonprofit,
education, and religious sectors, the authors show how to manage customers perception of authenticity by:
recognizing how businesses fake it; appealing to the five diEerent genres of authenticity; charting how to be
true to self and what you say you are; and craHing and implementing business strategies for rendering
authenticity. The first to explore what authenticity really means for businesses and how companies can
approach it both thoughtfully and thoroughly, this book is a must-read for any organization seeking to fulfill
consumers intensifying demand for the real deal. This item ships from multiple locations. Your book may arrive
from Roseburg,OR, La Vergne,TN. Hardcover.
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Flexib le Deco d er f o r L DP C  C o d esFlexib le Deco d er f o r L DP C  C o d es
Condition: New. Publisher/Verlag: AV Akademikerverlag | A technique to attain desirable
trade-oE between performance and complexity | Revision with unchanged content. Recent
advances in coding theory have uncovered the previously forgotten power of LDPC codes....
R ead  Bo o k »R ead  Bo o k »

M u lti- co re p latf o rms b ased  o n  emb ed d ed  sy stem d esign  meth o d o lo gyM u lti- co re p latf o rms b ased  o n  emb ed d ed  sy stem d esign  meth o d o lo gy
( Electro n ic In f o rmatio n  an d  Electrical d iscip lin es p lan n in g A id s)( Electro n ic In f o rmatio n  an d  Electrical d iscip lin es p lan n in g A id s)
paperback. Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking
number will be provided aHer the shipment.Pages Number: 256 Publisher: Electronic Industry
Pub. Date :2011-01-01 version 1. This book introduces the...
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Veri lo g an d  Sy stemVeri lo g Go tch as:  101 C o mmo n  C o d in g Erro rs an d  H o w  toVeri lo g an d  Sy stemVeri lo g Go tch as:  101 C o mmo n  C o d in g Erro rs an d  H o w  to
A v o id  Th em ( P ap erb ack)A v o id  Th em ( P ap erb ack)
Springer-Verlag New York Inc., United States, 2010. Paperback. Condition: New. Language:
English . Brand New Book ***** Print on Demand *****.This book will help engineers write
better Verilog/SystemVerilog design and verification code as well as...
R ead  Bo o k »R ead  Bo o k »

M ed ical- Su rgical N u rsin g at a Glan ceM ed ical- Su rgical N u rsin g at a Glan ce
John Wiley & Sons Inc. Paperback. Condition: new. BRAND NEW, Medical-Surgical Nursing at a
Glance, Ian Peate, Medical-Surgical Nursing at a Glance is the perfect companion for study and
revision for nursing and healthcare students...
R ead  Bo o k »R ead  Bo o k »

M o to r Bo at Bo y s M ississip p i  C ru ise ( P ap erb ack)M o to r Bo at Bo y s M ississip p i  C ru ise ( P ap erb ack)
Createspace Independent Publishing Platform, 2014. Paperback. Condition: New. Language:
English . Brand New Book ***** Print on Demand *****. Aw, quit your kidding, now, George.
You know I said I d stick by you to...
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